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Industry Position
In the recent past, it has become almost charming to permit corporations to arrogate exuberant decrease emissions in the greenhouse for minimal cost. For many years numerous companies have purchased RECs, which is renewable energy credits so that they could claim the use of green power and reduce the release of carbon footprints. However, a range of companies from Whole Foods Market (WFM) to McDonald’s (MCD) have scaled up their association with RECs, due to an increase in skepticism. This has significantly affected the market for the credits.  while the voluntary green power markets have insignificant effect on quantity of renewable energy produced by RECs, the doubters have increased and this has implicated the market industry 
The RECs separate green energy into electricity and environmental benefits. This is a practice that is advantageous to the conservation of environment but the skepticisms have become extremely eminent. When a company buys RECs, it is in apposition to claim credits for the use of green energy electrons. The companies pay for the credits through brokers who give a share to the companies that generate electricity. The revenues obtained are used to construct solar installations and wind turbines. However, the doubters argue that the revenue accumulated from RECs is certainly contributing to zero changes to the world
	The companies that buy RECs claim a significant reduction of carbon emission, for example, Intel the top buyer of RECs in the US argues that it has managed to reduce carbon emissions by over 1 million metrics tons yearly from 2008. Likewise, Bloomberg LP used RECs to reduce carbon emissions. The start of Patagonia will begin paying for Homeowners solar panels. This has tracked many top buyers of RECs such as PepsiCo and Whole Foods that have decided to maximize on the installation of renewable energy projects. The same case applies Intel and Bloomberg that are focusing on generating on-site renewable energy installations as a way of minimizing carbon emissions. Hilton and Safeway have supported the idea of RECs for varied reasons. Safeway says it found an alternative for RECs which is Albertsons. For Hilton, it says it stopped purchasing RECs after its market went down. 
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What to say
RECs
RECs serve a crucial role in environmental conservation through production of energy. RECs separate green energy into two products namely the electricity and environmental benefits. This works to minimize emissions across the world, a step that has reduced pollution.  
Green power
Green power is simply a subset of merely renewable energy. It stands for technologies and resources that give environmental benefit as a top priority. 
[bookmark: _GoBack]Whole Foods Market (WFM)
A world-class company that was initially subscribed to purchasing the RCs renewable energy credits.
McDonald’s (MCD)
A fast food company that used to purchase RECs renewable energy credits.
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